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Abstract

Undetected fake news can influence opinions and behaviors. Therefore, it is crucial to understand under which con-
ditions people can detect fake news, and how aware they are of their detection performance. Building upon a study
on phishing emails (Canfield et al., 2019), we investigated metacognition for both fake and legitimate news, along with
related individual and task factors. In a single-factor within-subjects design, 175 participants read 19 sampled legitimate
and 19 automatically generated fake news in random order. They were tasked with detecting fake news and providing
metacognitive confidence judgments. Overall, participants displayed overconfidence with 68% correct detection and 73%
confidence. However, they showed better calibration and resolution for fake news compared to legitimate news. Notably,
there was a tendency for participants to misjudge legitimate news at high confidence levels. Prior knowledge positively
impacted performance, whereas agreement with fake and disagreement with legitimate news resulted in performance
falling below random.
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